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I. MESSAGE FROM THE PRESIDENT

For more than 20 years, Teyliom Group has contributed 
to the African economic development by providing 
with a wide range of innovative products adapted to 
the African market. Beyond our performance, we are 
fully aware of the responsibility we have towards our 
employees, our patners and our future generations. 
This is the reason why we endowed with durable 
principles, embedded in our values.

Through this Code of Conduct, we reaffirm our 
commitment to integrity, in order to better serve our 
customers and act responsibly toward the communities 
who welcome us. Therefore, this Code  should guide us 
in each one of our decisions.

Indeed, by making good decisions and carrying out 
ethical choices in the execution of our different tasks, 
we promote trust within our organization and with 
our partners, and we surely help improve the Group’s 
reputation.

With all my expectations, I believe I can rely on each 
one of you to make this Code yours and apply it daily.

YÉRIM SOW
President
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II. SIMPLIFIED ORGANIZATIONAL CHART OF THE GROUP
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This Code summarizes the Group’s expectations regarding the 
conduct of all of our employees, regardless of their position or 
function.

All people subjected to the Code must declare to have read it 
and have agreed to respect it.

Although the Code is specifically drafted for employees and 
members of the Group’s Board of Directors, we also expect our 
partners (subcontractors, suppliers, customers) to provide with 
products and services or to act on our behalf in the respect of 
our Code’s principles.

Our suppliers must respect our suppliers’ Ethics and Corporate 
Social Responsibility Charter.

This Code may be altered or modified by our subsidiaries 
according to the specificities of the laws and regulations in the 
countries where we operate.

Acts contrary to the principles of the Code constitute an 
offense liable to damage the reputation of the Group and to 
impact our results.

Violation of the Code and of the law may - if local law permits 
it - lead to disciplinary sanctions according to their nature and 
their circumstances. The Group’s subsidiaries have other rules 
defining the work performance, the conduct and the behavior. 
The non respect of these rules which are not seen as the Code’s 
violation is then resolved by applying the actual procedures 
and politics.

III. SCOPE OF THE CODE OF CONDUCT
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The mission of the Group is to contribute to Africa’s economic 
development by offering a range of innovative products 
adapted to the African market.

To succeed in our activities and to fully accomplish our mission, 
the Group has established durable principles summarized in its 
values :

Integrity
Respect
Innovation
Responsibility

Our values reflect how we work among us and with our 
business partners. These values are meant to be applied by all 
the employees, which means that they must be well known. 
They must also be put forward publicly at every occasion so 
they can impact our behavior when the Code does not state a 
specific response. 

IV. OUR VALUES
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1. INTEGRITY 

Integrity is about being honest with ourselves and toward 
others, being impartial and not serving a personal interest at 
the expense of the collective interest. Integrity also entails 
the formal exclusion in our behavior of any form of fraud, 
corruption, favoritism or bias. 

We must always act with integrity toward ourselves, toward 
other employees and in interaction with our partners, in order 
to have their trust.

3. INNOVATION

The Group is improving its products and services constantly in 
order to better serve its clients. This passion for our customers 
drives us to challenge ourselves for excellence.

2. RESPECT

At Teyliom Group, we remain convinced that cultural diversity 
is a real asset. This is why we value the mix of culture and we 
are proud of our differences.

For us, respecting people is taking care of their working 
conditions, their safety and most importantly their dignity. It 
is also about caring and paying attention to our colleagues, 
suppliers, business partners and customers. With mutual 
respect, each one of us, must feel accepted, not discriminated 
against on the basis of their origins, gender, disability, marital 
status, political or religious views and union activity.

4. RESPONSIBILITY

Teyliom Group assumes social and environmental 
responsibilities toward the host communities and its 
employees, particularly regarding safety and working 
conditions. 

Being responsible is all about anticipating and taking control 
for our actions.

To achieve such a target, it is essential to promote dialogue 
and to define methodology with those whom our decisions 
may affect, especially our colleagues, customers, suppliers 
and partners.
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Making “the right decision” by making ethical choices promotes 
trust between us and with our partners. It also improves the 
Group’s reputation.

The objective behind this Code is to provide guidance for 
making appropriate choices according to the circumstances.

Therefore, each employee must be vigilant, have common 
sense and good judgment. 

All decision must be made in accordance with the principles of 
this Charter and raise fundamental questions.

1. WHAT WE MUST DO AS AN EMPLOYEE
OF THE GROUP

We have the duty to :

Comply with the laws and regulations that apply to the Group’s 
activities and to our functions.

Be aware of the Code and apply it strictly. The same is true for 
all other policies and procedures related to our functions.

Reflect on and exercise good judgment and honesty when 
faced with doubt or ethical dilemma about an action or decision 
that cannot be answered in the Code, by asking ourselves the 
following questions :

• What are the consequences of my action on the Group, my 
colleagues or other stakeholders?

• Am I ready to be held accountable for my actions or my 
decision if it was disclosed internally or externally?

 

V. HOW TO USE THE CODE TO TAKE 
THE RIGHT DECISION?
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Remain vigilant by being by paying close attention to any 
activity that violates the Code, Group policies and procedures, 
or the law.

Report issues immediately. Do not be indifferent when noticing 
a violation of the Code, Group policies and procedures, or the 
law.

2. WHAT WE MUST DO AS A MANAGER
 OF THE GROUP

We have the duty to: 

Lead by example by respecting the Code and embodying 
the Group’s values. We must foster a culture of integrity by 
making ethical decisions and demonstrating honesty in word 
and deed.

Address the issue of ethics with our team and insist that we 
expect them to work in accordance with the rules set by the 
Group.

Listen to our team, for all kinds of questions or concerns.

3. REQUEST FOR ADVICE IN CASE OF DOUBTS

In case of concern, doubt or question, each employee can, in 
all circumstances, communicate with his superiors and the 
Ethics correspondents in each of the Group’s subsidiaries.



4. ALERT

Finally, if an employee is the victim or if he witnesses a 
behavior that seems unethical to him, he can use the Group’s 
professional alert plan. 

The main characteristics of the professional alert are as 
follows:

The system enables any employee of the Group and its 
subsidiaries to report to the Audit and Quality Department 
any fact or action that is contrary to the law, to the Code, or 
is likely to harm the business or the reputation of an entity of 
the Group.

The alert may relate to breaches of honesty (fraud, corruption, 
financial or accounting embezzlement, theft, breach of trust, 
etc.), attacks on the environment, personal safety or human 
rights (dangerous situations, forced labor, harassment, 
discrimination, etc.), or even the abusive or misappropriated 
use of the Group’s assets and means of communication.

The whistleblower identity is kept confidential, unless he 
himself authorizes the waiver of confidentiality on his identity 
for investigation purposes.

The Audit and Quality Department responds to anonymous 
alerts only if they reveal a serious risk of endangering the safety 
or security of customers or Group employees, or if they report 
facts qualified as corruption, internal fraud, embezzlement 
of assets, illegal acquisition of interest, influence peddling, 
favoritism.

The bona fide whistleblower is protected against the risk of 
retaliation. Conversely, reports made with the intention of 
damaging the reputation of a natural or legal person, may give 
rise to disciplinary sanctions and engage the civil and criminal 
liability of the perpetrator.

For more information on the Group’s professional alert plan, 
please consult the whistleblowing policy.
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1. FIGHT AGAINST FRAUD

Fraud can be defined as a deliberate or intentional act of 
dishonesty for personal gain. 
 
Fraud is a crime.

Fraud includes acts ranging from theft to the misappropriation 
of assets belonging to the Group. It also includes the misuse 
of property, corruption, conflicts of interest, alteration of 
financial or other documents, false declarations, manipulation 
of accounting books and records or internal controls, non-
compliance with Teyliom’s Travel Management Procedure, 
or any other unauthorized behavior that directly or indirectly 
results in financial gain for the offender or for a third party.

The concept of fraud also covers the supply or the performance 
of a goods or services provider that do not meet the expectations.

The Group does not tolerate fraud. All Group entities must 
comply with the provisions of the Group Anti-Fraud Plan.

Employees must immediately report any suspicion of fraud or 
inappropriate financial practices to their manager, to the Ethics 
correspondents in each of the Group’s subsidiaries or by using 
the Group’s professional alert plan.

VI. OUR ENGAGEMENTS
FOR INTEGRITY



2. AVOID CONFLICTS OF INTEREST

Conflicts of interest may arise when personal, social, financial 
or political interests of an employee, or of one of his or her 
relatives, influence (or appear to influence) his loyalty to the 
Group or his ability to exercise objectively his functions within 
the Group.

3. BAN CORRUPTION 

The term “bribe” refers to the offer, gift or reception of a 
pecuniary advantage or not (a gift for example) aimed at 
influencing a person. “Corruption” means the misuse of power 
for private gain. 

Bribery and corruption are illegal around the world and may 
result in sanctions for both individuals and the subsidiaries of 
the Group.

Corruption can take many forms. The cash envelopes are not 
the only form of corruption. It can also hide in the recruiting of 
a client’s relative in return for a contract.

We also need to make sure that we don’t give, offer or receive 
anything that could reasonably be perceived, from an external 
point of view, as a bribe.

Corruption and bribes are often carried out directly by the 
employees of a company, but they can also be committed 
by a third party working on behalf of the company, such as a 
commercial agent.

The Group does not tolerate corruption and is committed to 
take all measures to avoid any act of corruption in the course 
of its activities.

LET’S PAY ATTENTION
If an employee’s N + 1 or N + 2 is a relative, the objectivity 

of the line manager regarding the capacity, promotion 
or remuneration of this employee could be called into 

question.

Likewise, if an employee in charge of purchase or 
supply has a relative who is employed by a third-party 

company to which the Group calls on for services, or if 
this employee has a financial interest in the said company, 

its objectivity and the price competitiveness of the services 
offered by the company could be contested.

LET’S PAY ATTENTION
Pay attention to the following sentences: 

“Don’t worry, this is standard business 
practice in our country.”

“No authorization required for this payment.”
“Facilitation fees could speed things up.”
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4. PREVENT MONEY LAUNDERING AND
TERRORISM FINANCING

The term “money laundering” generally refers to the process 
of introducing assets from a crime in a legal financial circuit 
and to conceal its true origin.

The term “terrorist financing” is a process consisting in 
providing or collecting sums of money intended to commission 
terrorist acts.

Money laundering and terrorist financing constitute crimes 
in most countries of the world. In addition, the mere fact of 
not reporting to the authorities  from the countries where we 
operate, a suspicion of money laundering or terrorist financing, 
can also be considered a crime.

Any attempt to use the subsidiaries of the Group for money 
laundering purposes is prohibited. We must ensure to work 
only with reliable partners in accordance with our Ethics and 
Corporate Social Responsibility Charter for suppliers.

The Group is committed to being vigilant on the financial flows 
that could have a criminal origin or a tortious destination, 
and to report to competent authorities, everything that looks 
suspicious.

LET’S PAY ATTENTION

Signs of money laundering may include the following:

■ Transfer a payment to or from entities or countries 
unrelated to the transaction

■    Perform an operation bypassing the normal process
  ■    Pay in cash a large amount of money

A partner tells you that he wishes to be paid for the 
services provided to the Group to a bank account other 

than the one provided in the contract. This situation is 
contrary to the Group rules and presents a risk of money 

laundering. It is imperative to inform your hierarchy and your 
Ethics correspondent.
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1. RESPECT THE 
 COMPETITION RULES

We believe that the smaller the number of competitors, the 
greater the risks. Our interest is therefore to work in markets 
with genuine and healthy competition.

Thus, we are strictly committed to respect the rules of 
competition in all the countries where we are represented, and 
not to use our position on the market to unfairly disadvantage 
our competitors or our customers.

VII. OUR COMMITMENTS 
TO OUR CUSTOMERS

LET’S PAY ATTENTION
The competitor of a hotel belonging to the Group informs 

you that he wants to increase the price of its rooms during 
the summer period and that he wishes to coordinate the 

commercial strategy with you. Any agreement with 
competitors, in particular on pricing policy, is illegal 

because it is likely to distort competition.

In such a case, you will have to end this conversation and 
immediately alert your hierarchy and your correspondent.



 

2. DO NOT COMMIT
 INSIDER TRADING

Insider trading means the illegal communication or use of 
privileged, sensitive, non-public, unauthorized information 
concerning the Group or its partners which will likely have 
an impact on an economic or financial transaction in order to 
benefit from it.

Insider trading is not only a violation of our Code, but also of the 
laws of the countries that host us. We must always maintain 
the confidentiality of inside information to which we may have 
access.

3. RESPECT THE RULES
 OF CONFIDENTIALITY

Any information, not yet made available to the public, to which 
our employees will have access while performing their duties 
must be considered confidential.

We need to be careful when communicating on our mobile 
phones or when using social media and the internet. Our 
personal activity on social networks reflects both our values 
and those of the Group.

It is strictly forbidden to communicate information relating 
to the Group in the media, on social networks or other public 
channels without the prior and formal authorization of the 
Group.

LET’S PAY ATTENTION

Without being exhaustive, the following list is considered 
exclusive and confidential information:

■  Strategy and Business Plan
■ Financial statements not approved by governance 
entities
■ Non-public information about partners and 

employees
■  Non-public information about customers

■  Information not yet known by the public regarding the 
operations of the company and the Group



4. PROTECT PERSONAL DATA

In the course of our activities, our employees, customers and 
partners entrust us with their personal information or that of 
third parties. These can be a name, a photo, a fingerprint, a 
postal address, an email address, a telephone number, a social 
security number, medical information, an employee number, 
an IP address, a computer login, a voice recording, etc.

We must maintain this trust by respecting and protecting the 
confidentiality and security of this information.

We are committed to strictly limiting access and use of 
personal information of our customers and partners and 
to taking all appropriate measures to protect data against 
unauthorized access.

 

LET’S PAY ATTENTION
A customer at the bank asks you for the name and telephone 

number of another customer in order to establish contact 
with him.

This information should not be communicated to him 
under any circumstances.

Information from our partners and employees may not 
be used for purposes other than those for which it was 

originally collected, except in the case of express consent or 
if required by law.
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1. RESPECT THE WORK CONDITIONS

A) FIGHT AGAINST ALL FORMS OF HARASSMENT,      
     DISCRIMINATION AND INTIMIDATION

The Group prohibits discrimination, harassment (moral or 
sexual) and intimidation in any form - verbal, physical or visual.

If you believe you have been the victim of intimidation, 
harassment or discrimination by anyone within the Group, or if 
you become aware of such an incident, we strongly encourage 
you to immediately report the incident to your supervisor, 
Ethics correspondents in each of the Group’s subsidiaries or by 
using the Group’s professional alert plan.

 

VIII. OUR RESPONSIBILITY 
TOWARD OUR COMMUNITIES

LET’S PAY ATTENTION
You notice that the Human Resources Manager in charge 

of selecting candidates to strengthen your department 
regularly makes comments on the candidates’ ethnicity. 

Indeed, he systematically rejects candidates from a 
region other than his own.

This situation could lead to not retaining a potential 
good candidate and is considered to be discriminatory. 

Selecting, or not selecting, a candidate based on 
discriminating criteria, can lead to heavy penalties.

You must immediately inform your superiors and your Ethics 
correspondent.
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B) ENSURE A SAFE AND HEALTHY WORKPLACE

We are committed to providing a safe, healthy and violence-
free work environment so that our employees can perform at 
their best. Behaviors presenting a risk to the health or safety 
of our staff and visitors are prohibited.

We are also committed to providing adequate training and 
tools to reduce accidents and illnesses related to professional 
activity.

2. ENSURE EQUAL OPPORTUNITIES
 IN EMPLOYMENT

The Group’s employment policy is based solely on individual 
merit and qualifications directly linked to professional 
competence.

Consequently, the method of recruitment must be non-
discriminatory and transparent. We are committed to 
respecting a selection process based on a common 
methodology for all candidates for the same position. 
Selecting, or not selecting, a candidate on the basis of 
discriminating criteria can lead to heavy penalties.

We also take all reasonable steps to meet our obligations 
under laws protecting the rights of persons with disabilities.

LET’S PAY ATTENTION
You learn that your colleague suffering from a contagious 

disease is about to break the quarantine rules to which he 
is subject in order to attend an important meeting with 

the General Management.

This situation poses a risk to the health of staff 
members and visitors.

You must immediately inform your superiors and your Ethics 
correspondent.
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3. RESPECT THE ENVIRONMENT

A) PRESERVE NATURAL RESOURCES

We are committed to :

Preserving water and energy resources by regularly 
monitoring our consumption, adapting actions and equipment 
that consume less.

Controlling the impact of our wastewater discharges by:

■ Guaranteeing their systematic processing for all of our 
our subsidiaries.

■ Favoring the use of eco-labeled products (cleaning, 
maintenance, gardening, etc.) which limit the content of 
chemical substances found in the waste.

Implement environmentally friendly practices by limiting any 
nuisance (sound, visual, olfactory) or air pollution.

B) TREAT OUR GARBAGE AND AVOIDING FOOD WASTE

We are committed to :

Ensuring the correct treatment of waste produced by our 
establishments in appropriate channels, duly approved by 
local authorities, especially when it comes to hazardous 
waste.

Fighting against food waste through  the implementation of 
adapted solutions.

Using responsibly the resources by respecting environmental 
laws and regulations and by increasing our efforts for 
sustainability, recycling and replenishment.
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